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Participate in the Fall 2015 Advertising Case Competition
Youodl | have the opportunity to conduct focus-sdmuademd,
popul ations, and per feodrgne amamr ikknelt @ rn go fr ecswetatricrhg t ec hni gt
testing for websites and soci al media content analys
ltds not your typical Texas State cl ass
Youodl I work with a handful of the brightest Texas St
and the School of Journalism & Mass Communication. W
strategy are easily exchanged. Youdl | ge

classmates on a more personal and profess
real advertising agency, and we work as

paign.

The Advertising Case Competition class s
gFederationds (AAF) National Student Adver
corporate sponsowormplrdvmdeketai nrgeagr obl em
|teams develop a comprehensive advertisi.
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Past corporate sponsors i nclude Pizza
(2013), Ni ssan (2012), JC Penney (201
(2009), AOL -Celo®8()20@CdDXa and many mor e.
Participate in the Fall, decide | ater about continuing t
The course i s eirvwidded cilntsos etswo S udents who take t
Spring cl ass, and students who wish to take the
views are required for entry into the Spring cl ass
T Fall SeimWs teonduct primary and secondary research to S
identify relevant consumer target markets and create e
T Spring SédMestteirn our consumer iinsights and positioni
sent it to the client as part of the national student d
Tel | me more about the Fall Advertising Case Competitio C
|l tosxcraed3t hour upper division marketing elective K

to 4:50 p. m. MKT 4330 and MKT 3370 are recommended
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rick.t.wilson@xstate. edu
MJCPenney
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World's Most Powerful Collaborative Workspace



http://www.geekdom.com/
mailto:ndw1@txstate.edu

} AMA News |

W2AY dza F2NJ . 200+ 3G . dzAf RH | St LI ¢SFY !al! 3AABS ¢
hy {Fddz2NRIeX al NOK HySX HnanmpZ YSINIeé& nXnnn |[¢SEL}
YR 3IABS o0l 0Ol G2 GKS O2YYdzyAde GKSe f20S o0& @2
AA2yd ¢KAA oAttt $Bdzl Ro®BEY G HA K RR&GKS ydzYoSINJ 2 F
O2yoydzzSa (2 NAASDH ¢KS LINEHNNES K GNH2aEORIBYIRRIGRSIB X
LINE2SOG Ay GKS adGdr-dsS 2F ¢SEFaH

. 2000 . dzRtBR RMRPES@QYyS2NRIYyATI SR o6& GKS .2060F0G .
AL yAT o2y 2F FLIINREAYFGSte FT2NIé addRRSyda K2dza!
LY GKS g2NRAa 2F b2NlI3ASyS DNBSY> | g2YLy ¢K2Z2 KI
Ad LYy FYIFITAy3a ASNBAOS S@Syid GKFG AYLI Ola K2YS?2
228® LG (G2dzO0KSa GKSANI KSI NIiaodé

¢KS LINRPAN}YY adGFNILISR & | gFe F2N) G4KS aiddzRS|lyida
O2yaydzS G2 3ANRG Ay (GKS o06Sldzm¥FdzZ OAlGEe 2F {ly al
1AYR AY ¢SElFL&® 91 OK &SINE ySs @2fdzyiSSNA | yR N

. 2001 0

Wednesday, April 8, 2015

¢CKSNBE gAftf 06S I ALISFE{SNI -MESmYBSE GdzpX YA aIDOBRSH § ¢
G2YSNJ wSASIENDOK LYUGSNYylFoe2ylfZ | YIFEN]Soay3a NBASIH NI
02dzi YINJ Say3a NBaSINOK FYyR gKIFId KSNI O2YLI ye R:

C2NJ Y2 NB Ay¥zuyrag% Fo2dzi £ES2xYAYy3I |

] 2yGlFOGY B5FYyASEfS 2 gRREXHEARK (8 OY & BNA |

| LILJXE AOFoa2ya FINB I @OLATFGES AY UKS/al N]Say:
FYR FG 1 algoV¥®SaiHad SI Y 002 Y



mailto:ndw1@txstate.edu
http://www.txstateama.com/

STUDENT ORGANI ZATI ONS

GET INVOLVED!
¢CKS 5SLINIYSYd 2F al NJ] Say3a FIOdz & | Oa @St & dzLIL]
KIS adz00SaafdzZ GNIF O] NBO2NRa Ay 3IFAyAy3 0 @zRSy
yAle>S |yR &4dzO0SSRAY3I G GKS KAIKSAG fS@Sft 2T O
0KS RSLINIYSyiGdQa 2y3a2Ay3 LINARS YR GNIRAaz2Yy L
OF NBBNBY(GSR INRdzLJA> O2y il OG GKS | ROA&2NR f A3liSR

Ameri can Marketng Associaton A MA)
SN YIENBENnFXAERGI § SdSRdz

5N DAt MmEKYE&AGlI 6§ SPSRdz
American Advertsing Federaton AAF

5N wWAOGNIi gadB@Waidl  SdPSRdz

Students I n Free Enterprise (|ISI FI
aNBD® +A- o ?XSiaHE G 6§ SPSRdz

!} McCoy Hall 424
TEXAS STATE@ 601 University Drive ~ Phonéi 512-2457428

UNIVERSITY San Marcos, TX 78666 Faxi 5122457475
The rising STAR of Texas .
9 a . DEMAS STATE UNIVERSITY SYSTEM Findilig@n f
a a .
facebook

Texas State Department of Marketng now

Li ke uswww.dfazydebook. com/ dept. marketng

Editor, Cheryl T. Perez
ctperez@t xstate. edu

Texas State University is a tobacco-free campus.


http://www.facebook.com/dept.marketing

