
Marketing Memos 

M A R C H - A P R I L  2 0 1 5   

D E P A R T M E N T  O F  M A R K E T I N G  

M C C O Y  C O L L E G E  O F  B U S I N E S S  A D M I N I S T R A T I O N  

IMPORTANT DATES 
 

 

March 15th-22nd  

{ǇǊƛƴƎ .ǊŜŀƪ όŎƭŀǎǎŜǎ Řƻ 
ƴƻǘ ƳŜŜǘύ 

 

March 23rd 

wŜƎƛǎǘǊŀǝƻƴ ŦƻǊ {ǳƳƳŜǊ 
ŀƴŘ Cŀƭƭ ōŜƎƛƴǎ 

 

March 26th  

{LC9κ9ƴŀŎǘǳǎ ǘŜŀƳ ƳƻŎƪ 
ǇǊŜǎŜƴǘŀǝƻƴΣ ŀǘ оΥпрǇƳ 
ƛƴ ǊƻƻƳ нпо ƛƴ aŎ/ƻȅΦ   

March 26th  

[ŀǎǘ 5ŀȅ ǘƻ 5ǊƻǇ ŀ /ƭŀǎǎ 
!ǳǘƻƳŀǝŎ ά²έ 5ŜŀŘƭƛƴŜ 
9ƴŘǎ ŀǘ ммΥрфǇƳ  

 

 

 

²ŜƭŎƻƳŜ ǘƻ ǘƘŜ aŀǊƪŜǝƴƎ 5ŜǇŀǊǘƳŜƴǘΩǎ ƴŜǿǎƭŜǧŜǊΗ ¢ƘŜ Ƴƛǎǎƛƻƴ ƻŦ ǘƘŜ  
5ŜǇŀǊǘƳŜƴǘ ƻŦ aŀǊƪŜǝƴƎ ƛǎ ǘƻ ŜŘǳŎŀǘŜ ǎǘǳŘŜƴǘǎ ǘƻ ŦǳƴŎǝƻƴ ŀƴŘ ƎǊƻǿ ƛƴ ŀ  
ŘȅƴŀƳƛŎ ōǳǎƛƴŜǎǎ ǿƻǊƭŘΦ ²Ŝ ƘƻǇŜ ǘƘƛǎ ƴŜǿǎƭŜǧŜǊ ǿƛƭƭ ǇǊƻǾƛŘŜ ȅƻǳ ǿƛǘƘ  
ǾŀƭǳŀōƭŜ ƛƴŦƻǊƳŀǝƻƴ ŀōƻǳǘ ǘƘŜ ŘŜǇŀǊǘƳŜƴǘΩǎ ŀŎǝǾƛǝŜǎΣ ƻǇǇƻǊǘǳƴƛǝŜǎ ŀƴŘ ƻǊƎŀƴƛπ
ȊŀǝƻƴǎΦ CƻǊ ŀŘŘƛǝƻƴŀƭ ƛƴŦƻǊƳŀǝƻƴ ŀōƻǳǘ ǘƘŜ 5ŜǇŀǊǘƳŜƴǘ ƻŦ aŀǊƪŜǝƴƎΣ ǇƭŜŀǎŜ 
Ǿƛǎƛǘ ƻǳǊ ǿŜōǎƛǘŜ ŀǘ ǿǿǿΦƳŀǊƪŜǝƴƎΦƳŎŎƻȅΦǘȄǎǘŀǘŜΦŜŘǳΦ 

National Collegiate Sales Team 

¢ƘŜ bŀǝƻƴŀƭ /ƻƭƭŜƎƛŀǘŜ {ŀƭŜǎ ¢ŜŀƳ ƛǎ ǇǊŜǇŀǊƛƴƎ ŦƻǊ ǘƘŜƛǊ ƴŀǝƻƴŀƭ ŎƻƳǇŜǝǝƻƴ 
ǘƻ ōŜ ƘŜƭŘ ƛƴ !ǘƭŀƴǘŀΣ !ǇǊƛƭ тǘƘ-фǘƘΦ  ¢ƘŜ ƎǊŀŘǳŀǘŜ ǘŜŀƳ ƳŜƳōŜǊǎ ƛƴŎƭǳŘŜ /ƘŜƭπ
ǎŜŀ ²ŀǘƪƛƴǎΣ {ŜǘƘ .ƭŜƛƭŜǊ ŀƴŘ bƛŎƪ WƻƴŜǎΣ ǎǘǳŘŜƴǘ ŎƻŀŎƘΦ  ¢ƘŜ ǳƴŘŜǊƎǊŀŘǳŀǘŜ 
ǘŜŀƳ ƳŜƳōŜǊǎ ƛƴŎƭǳŘŜ ²ƛƭƭƛŀƳ .ŜŜŎƘƛƴƻǊΣ /ǊŀƛƎ LǘŀƭƛŀƴƻΣ {Ŏƻǧ [ŀǇƛŜǊΣ !ƭŜȄ 
YǊƻƘƴΣ ǎǘǳŘŜƴǘ ŎƻŀŎƘΦ  ¢ƘŜ ŦŀŎǳƭǘȅ ŎƻŀŎƘ ƛǎ aǎΦ ±ƛŎƪƛ ²ŜǎǘΦ  
 
DƻƻŘ ƭǳŎƪ ǘƻ ǘƘŜ {ŀƭŜǎ ¢ŜŀƳΗΗ  

 

aŀǊŎƘ !ŎŎŜǎǎ tŜǊƛƻŘǎ 

ноǊŘ  {ǘǳŘŜƴǘǎ ǿƛǘƘ 5ƛǎŀōƛƭƛǝŜǎ h5{ όсΥлл ŀΦƳΦύΣ IƻƴƻǊǎ {ǘǳŘŜƴǘǎ ŀƴŘ ¢ƘƻǎŜ 

ǿƛǘƘ ŀ /ǳƳǳƭŀǝǾŜ   Dt! ҔҐоΦу όфΥлл ŀΦƳΦύΣ !ƭƭ hǘƘŜǊ {ǇŜŎƛŀƭ DǊƻǳǇǎ ŀƴŘ ¢· 

{ǘŀǘŜ 9ƳǇƭƻȅŜŜǎ ό9ȄŎƭǳŘƛƴƎ {ǘǳŘŜƴǘ ²ƻǊƪŜǊǎύ όммΥлл ŀΦƳΦύΣ DǊŀŘǳŀǘŜǎ ŀƴŘ 

tƻǎǘ DǊŀŘǳŀǘŜǎ όмнΥлл ǇΦƳΦύ 

нпǘƘ {ŜƴƛƻǊǎ όсΥлл ŀΦƳΦύ 

нрǘƘ WǳƴƛƻǊǎ όсΥлл ŀΦƳΦύ 

нсǘƘ {ƻǇƘƻƳƻǊŜǎ όсΥлл ŀΦƳΦύ 

нтǘƘ CǊŜǎƘƳŀƴ όсΥлл ŀΦƳΦύ 

Access Periods for Summer & Fall Registration 

http://www.marketing.mccoy.txstate.edu


CONSUMER RESEARCH    Å    ADVERTISING CAMPAIGN STRATEGY    Å    MEDIA PLANNING 

 

Participate in the Fall 2015 Advertising Case Competition class! 

Youôll have the opportunity to conduct focus groups, develop and administer online surveys to non-student 
populations, and perform a number of cutting-edge marketing research techniques such as user experience 
testing for websites and social media content analyses.  
 

Itôs not your typical Texas State class 

Youôll work with a handful of the brightest Texas State students from the College of Business Administration 
and the School of Journalism & Mass Communication. We work around a conference table where ideas and 

strategy are easily exchanged. Youôll get to know the professor and your fellow 
classmates on a more personal and professional level. The class is structured like a 
real advertising agency, and we work as a team to develop our advertising cam-
paign. 
 

The Advertising Case Competition class is sponsored by the American Advertising 
Federationôs (AAF) National Student Advertising Competition (NSAC). Each year, a 
corporate sponsor provides a real-world marketing problem from which student 
teams develop a comprehensive advertising campaign. 
 

Past corporate sponsors include Pizza Hut (2015), Mary Kay (2014), Glidden 
(2013), Nissan (2012), JC Penney (2011), State Farm (2010), Century Council 
(2009), AOL (2008), Coca-Cola (2007), and many more. 
 

Participate in the Fall, decide later about continuing into the Spring. 

The course is divided into two 3-credit classes. Students who take the Fall class are not required to take the 
Spring class, and students who wish to take the Spring class are not required to take the Fall class. Inter-
views are required for entry into the Spring class only.  

¶ Fall Semester ï We conduct primary and secondary research to discover consumer insights about the brand. We 
identify relevant consumer target markets and create the brandôs positioning statement. 

¶ Spring Semester ï We turn our consumer insights and positioning strategy into an actionable campaign and pre-
sent it to the client as part of the national student advertising competition. 

 

Tell me more about the Fall Advertising Case Competition class! 

Itôs a 3-credit hour upper division marketing elective (MKT 4397). During Fall 2015, the class meets MW 3:30 
to 4:50 p.m. MKT 4330 and MKT 3370 are recommended prerequisites, but not required.  
 

Seats are limited. Sign up for the class now. Contact Dr. Rick T. Wilson, Assistant Professor of Marketing, at 

rick.t.wilson@txstate.edu.  

Work with Top Consumer Brands 

Advertising Case Competition Class 

mailto:rick.t.wilson@txstate.edu


March 19-21, 2015 

¢ƘŜ !ƳŜǊƛŎŀƴ aŀǊƪŜǝƴƎ !ǎǎƻŎƛŀǝƻƴ ƻŦ ¢ŜȄŀǎ {ǘŀǘŜ ¦ƴƛǾŜǊǎƛǘȅ ǿƛƭƭ ōŜ ǘǊŀǾŜƭƛƴƎ ǘƻ bŜǿ hǊƭŜŀƴǎ ŦƻǊ 

ǘƘŜ !a! LƴǘŜǊƴŀǝƻƴŀƭ /ƻƭƭŜƎƛŀǘŜ /ƻƴŦŜǊŜƴŎŜ ŦǊƻƳ aŀǊŎƘ мфǘƘ ǘƻ aŀǊŎƘ нмǎǘΦ /ƻƭƭŜƎƛŀǘŜ /ƘŀǇǘŜǊǎ 

ŦǊƻƳ ŀŎǊƻǎǎ ǘƘŜ ¦ƴƛǘŜŘ {ǘŀǘŜǎ ŀƴŘ ǎŜǾŜǊŀƭ ŎƻǳƴǘǊƛŜǎ ǿƛƭƭ ōŜ ŀǧŜƴŘƛƴƎ ǘƘƛǎ ŜǾŜƴǘΦ [ŀǎǘ ȅŜŀǊΣ ¢ŜȄŀǎ 

{ǘŀǘŜ ǿŀǎ ŀǿŀǊŘŜŘ ǘƘŜ ƘƻƴƻǊ ƻŦ tƭŀǝƴǳƳ /ƘŀǇǘŜǊ όǘƻǇ ŎƻƭƭŜƎƛŀǘŜ ŎƘŀǇǘŜǊ ƛƴǘŜǊƴŀǝƻƴŀƭƭȅύ ŀƴŘ ǿƻƴ 

CƛǊǎǘ tƭŀŎŜ ƛƴ ǘƘŜ !a! /ŀǎŜ /ƻƳǇŜǝǝƻƴΦ 

!a! ǿƛƭƭ ōŜ ǇŀǊǝŎƛǇŀǝƴƎ ƛƴ ǎŜǾŜǊŀƭ ŎƻƳǇŜǝǝƻƴǎ ŀǘ ǘƘŜ ŎƻƴŦŜǊŜƴŎŜΣ ƛƴŎƭǳŘƛƴƎ {!.w9 ōǳǎƛƴŜǎǎ ǎƛƳǳƭŀπ

ǝƻƴΣ ǎŀƭŜǎ ŎƻƳǇŜǝǝƻƴǎ ŀƴŘΣ ƻŦ ŎƻǳǊǎŜΣ ǘƘŜ /!{9 ŎƻƳǇŜǝǝƻƴΦ ¢ƘŜ ŎƭƛŜƴǘ ǘƘƛǎ ȅŜŀǊ ƛǎ DƭŀŎŞŀǳ ŀƴŘ ƛǘǎ 

ōǊŀƴŘǎ ǾƛǘŀƳƛƴǿŀǘŜǊ ŀƴŘ ǾƛǘŀƳƛƴǿŀǘŜǊ ȊŜǊƻΦ  ¢ƘŜ ŎŀǎŜ ŎƘŀƭƭŜƴƎŜ ǿŀǎ ǘƻ ŘŜǾŜƭƻǇ ŀƴ ƛƴǘŜƎǊŀǘŜŘ ƳŀǊπ

ƪŜǝƴƎ ŎƻƳƳǳƴƛŎŀǝƻƴǎ Ǉƭŀƴ ǘƻ ŎǊŜŀǘŜ ōǊŀƴŘ ŀƴŘ ǇǊƻŘǳŎǘ ƭƻǾŜ ǿƛǘƘ ǘƘŜ му ς нп ȅŜŀǊ ƻƭŘǎ ǿƛǘƘƻǳǘ ŀƭπ

ƛŜƴŀǝƴƎ ǘƘŜ ол ς оф ȅŜŀǊ ƻƭŘ ƭƻȅŀƭƛǎǘǎΦ   

 

 

 

 

Wednesday, March 25, 2015 

IŜƛŘƛ IŀƴƴŀƘ, /Ch ƻŦ IL[[Σ ǿƛƭƭ ōŜ ǎǇŜŀƪƛƴƎ ŀōƻǳǘ άIƻǿ ǘƻ /ǊŜŀǘŜ ŀ {ǘǊŀǘŜƎƛŎ .ǊŀƴŘέ ŀǘ рΥол ǇΦƳΦ ƛƴ 

[.W ǊƻƻƳ о-мпΦмΦ  Iƛƭƭ Ƙŀǎ ōŜŜƴ ǇǊƻǾƛŘƛƴƎ ǎǳŎŎŜǎǎŦǳƭ ōǊŀƴŘƛƴƎ ǎƻƭǳǝƻƴǎ ǘƻ ǊŜŀƭ ŜǎǘŀǘŜ ŎƭƛŜƴǘǎ ǿƻǊƭŘπ

ǿƛŘŜ ǎƛƴŎŜ мфумΦ  /ƻƳŜ ƴŜǘǿƻǊƪ ǿƛǘƘ ǳǎ ōŜŦƻǊŜ ǘƘŜ ƳŜŜǝƴƎ ŀǘ рΥмр ŀƴŘ ŜƴƧƻȅ ǎƻƳŜ ŦǊŜŜ ŦƻƻŘ ŀƴŘ 

ŘǊƛƴƪǎΗ 

 

Friday, March 27, 2015 

¢ƘŜǊŜ ǿƛƭƭ ōŜ ŀƴ !a! ƳŜƳōŜǊǎ-ƻƴƭȅ ŬŜƭŘ ǘǊƛǇ ǘƻ DŜŜƪŘƻƳ ƛƴ {ŀƴ !ƴǘƻƴƛƻ ƻƴ aŀǊŎƘ нтΦ  DŜŜƪŘƻƳ ƛǎ 

ŀ ƴŜǿ ƪƛƴŘ ƻŦ ŎƻƭƭŀōƻǊŀǝǾŜ ŎƻǿƻǊƪƛƴƎ ǎǇŀŎŜ ǿƘŜǊŜ 9ƴǘǊŜǇǊŜƴŜǳǊǎΣ ¢ŜŎƘƴƻƭƻƎƛǎǘǎΣ 5ŜǾŜƭƻǇŜǊǎΣ aŀƪπ

ŜǊǎ ϧ /ǊŜŀǝǾŜǎ ƘŜƭǇ ŜŀŎƘ ƻǘƘŜǊ ōǳƛƭŘ ōǳǎƛƴŜǎǎŜǎ ϧ ƻǘƘŜǊ Ŏƻƻƭ ǘƘƛƴƎǎ ǘƻƎŜǘƘŜǊΦ  ¢ƘŜ ƻƴƭȅ ƻǘƘŜǊ Ŏƛǘȅ 

ǿƛǘƘ DŜŜƪŘƻƳ ǿƻǊƪ ǎǇŀŎŜǎ ƛǎ {ŀƴ CǊŀƴŎƛǎŎƻΦ  /ƻƴǘŀŎǘ 5ŀƴƛŜƭƭŜ ²ƻǊŘ ŀǘ ƴŘǿмϪǘȄǎǘŀǘŜΦŜŘǳ ǘƻ Ƨƻƛƴ 

!a!Φ 

 

http://www.geekdom.com/
mailto:ndw1@txstate.edu


Wƻƛƴ ǳǎ ŦƻǊ .ƻōŎŀǘ .ǳƛƭŘΗ  IŜƭǇ ¢ŜŀƳ !a! ƎƛǾŜ ōŀŎƪ ǘƻ ǘƘŜ {ŀƴ aŀǊŎƻǎ ŎƻƳƳǳƴƛǘȅΗ 

hƴ {ŀǘǳǊŘŀȅΣ aŀǊŎƘ нуΣ нлмрΣ ƴŜŀǊƭȅ пΣллл ¢ŜȄŀǎ {ǘŀǘŜ ǎǘǳŘŜƴǘǎΣ ŦŀŎǳƭǘȅΣ ŀƴŘ ǎǘŀũ Ǉƭŀƴ ǘƻ ǊƛǎŜ ŜŀǊƭȅ 
ŀƴŘ ƎƛǾŜ ōŀŎƪ ǘƻ ǘƘŜ ŎƻƳƳǳƴƛǘȅ ǘƘŜȅ ƭƻǾŜ ōȅ ǾƻƭǳƴǘŜŜǊƛƴƎ ŀǘ ƻǾŜǊ нрл ƧƻōǎƛǘŜǎ ƛƴ ǘƘŜ {ŀƴ aŀǊŎƻǎ ǊŜπ
ƎƛƻƴΦ ¢Ƙƛǎ ǿƛƭƭ ōŜ .ƻōŎŀǘ .ǳƛƭŘΩǎ моǘƘ ŀƴƴǳŀƭ ŜǾŜƴǘΣ ŀƴŘ ǘƘŜ ƴǳƳōŜǊ ƻŦ ǾƻƭǳƴǘŜŜǊǎΣ ŀǎ ǿŜƭƭ ŀǎ Ƨƻō ǎƛǘŜǎΣ 
ŎƻƴǝƴǳŜǎ ǘƻ ǊƛǎŜΦ ¢ƘŜ ǇǊƻƎǊŀƳ Ƙŀǎ ƎǊƻǿƴ ǘƻ ōŜŎƻƳŜ ǘƘŜ нƴŘ ƭŀǊƎŜǎǘ ǎǘǳŘŜƴǘ-ǊǳƴΣ ǎǘǳŘŜƴǘ-ƭŜŘ ǎŜǊǾƛŎŜ 
ǇǊƻƧŜŎǘ ƛƴ ǘƘŜ ǎǘŀǘŜ ƻŦ ¢ŜȄŀǎΗ 
.ƻōŎŀǘ .ǳƛƭŘ ƛǎ ŀ ƻƴŜ-Řŀȅ ǇǊƻƧŜŎǘ ƻǊƎŀƴƛȊŜŘ ōȅ ǘƘŜ .ƻōŎŀǘ .ǳƛƭŘ tƭŀƴƴƛƴƎ /ƻƳƳƛǧŜŜΣ ŀ ǎǘǳŘŜƴǘ ƻǊπ
ƎŀƴƛȊŀǝƻƴ ƻŦ ŀǇǇǊƻȄƛƳŀǘŜƭȅ ŦƻǊǘȅ ǎǘǳŘŜƴǘǎ ƘƻǳǎŜŘ ƛƴ {ǘǳŘŜƴǘ LƴǾƻƭǾŜƳŜƴǘ ŀǘ ǘƘŜ [.W {ǘǳŘŜƴǘ /ŜƴǘŜǊΦ 
Lƴ ǘƘŜ ǿƻǊŘǎ ƻŦ bƻǊŀƎŜƴŜ DǊŜŜƴΣ ŀ ǿƻƳŀƴ ǿƘƻ Ƙŀǎ ǇŀǊǝŎƛǇŀǘŜŘ ŀǎ ŀ ƧƻōǎƛǘŜ ǊŜŎƛǇƛŜƴǘΣ ά.ƻōŎŀǘ .ǳƛƭŘ 
ƛǎ ŀƴ ŀƳŀȊƛƴƎ ǎŜǊǾƛŎŜ ŜǾŜƴǘ ǘƘŀǘ ƛƳǇŀŎǘǎ ƘƻƳŜƻǿƴŜǊǎ ƛƴ ŀ ǿŀȅ ǘƘŀǘ ǎƻƳŜǝƳŜǎ ƳŀƪŜǎ ǘƘŜƳ ŎǊȅ ǿƛǘƘ 
ƧƻȅΦ Lǘ ǘƻǳŎƘŜǎ ǘƘŜƛǊ ƘŜŀǊǘǎΦέ 
¢ƘŜ ǇǊƻƎǊŀƳ ǎǘŀǊǘŜŘ ŀǎ ŀ ǿŀȅ ŦƻǊ ǘƘŜ ǎǘǳŘŜƴǘǎ ǘƻ ǘƘŀƴƪ ǘƘŜ ŎƻƳƳǳƴƛǘȅ ŦƻǊ ŀƭƭƻǿƛƴƎ ƻǳǊ ¦ƴƛǾŜǊǎƛǘȅ ǘƻ 

ŎƻƴǝƴǳŜ ǘƻ ƎǊƻǿ ƛƴ ǘƘŜ ōŜŀǳǝŦǳƭ Ŏƛǘȅ ƻŦ {ŀƴ aŀǊŎƻǎΦ bƻǿ ǘƘŜ ǇǊƻƎǊŀƳ ƛǎ ǘƘŜ ǎŜŎƻƴŘ ƭŀǊƎŜǎǘ ƻŦ ƛǘǎ 

ƪƛƴŘ ƛƴ ¢ŜȄŀǎΦ 9ŀŎƘ ȅŜŀǊΣ ƴŜǿ ǾƻƭǳƴǘŜŜǊǎ ŀƴŘ ǊŜǘǳǊƴƛƴƎ ǇŀǊǝŎƛǇŀƴǘǎ ƭƛƴŜ ǳǇ ǘƻ Ƨƻƛƴ ǳǎ ƻƴ ǘƘŜ Řŀȅ ƻŦ 

.ƻōŎŀǘ .ǳƛƭŘΦ 

 

 

 

 

 

 

 

 

 

Wednesday, April 8, 2015 

¢ƘŜǊŜ ǿƛƭƭ ōŜ ŀ ǎǇŜŀƪŜǊ ƳŜŜǝƴƎ ŀǘ рΥол ǇΦƳΦ ƛƴ [.W ǊƻƻƳ о-мпΦм ŦŜŀǘǳǊƛƴƎ aƛŎƘŜƭƭŜ ±ǊǳŘƘǳƭŀ ƻŦ /ǳǎπ

ǘƻƳŜǊ wŜǎŜŀǊŎƘ LƴǘŜǊƴŀǝƻƴŀƭΣ ŀ ƳŀǊƪŜǝƴƎ ǊŜǎŜŀǊŎƘ ŬǊƳ ǊƛƎƘǘ ƘŜǊŜ ƛƴ {ŀƴ aŀǊŎƻǎΦ  {ƘŜ ǿƛƭƭ ōŜ ǘŀƭƪƛƴƎ 

ŀōƻǳǘ ƳŀǊƪŜǝƴƎ ǊŜǎŜŀǊŎƘ ŀƴŘ ǿƘŀǘ ƘŜǊ ŎƻƳǇŀƴȅ ŘƻŜǎ ǿƛǘƘ ƛƴŦƻǊƳŀǝƻƴ ǘŜŎƘƴƻƭƻƎȅΦ  

     
 
 
 
    CƻǊ ƳƻǊŜ ƛƴŦƻǊƳŀǝƻƴ ŀōƻǳǘ ƧƻƛƴƛƴƎ !a!Υ 
   /ƻƴǘŀŎǘΥ 5ŀƴƛŜƭƭŜ ²ƻǊŘΣ ±t ƻŦ aŜƳōŜǊǎƘƛǇΣ ŀǘ ƴŘǿмϪǘȄǎǘŀǘŜΦŜŘǳΦ   
  !ǇǇƭƛŎŀǝƻƴǎ ŀǊŜ ŀǾŀƛƭŀōƭŜ ƛƴ ǘƘŜ aŀǊƪŜǝƴƎ 5ŜǇǘΦ hŶŎŜ όaŎ/ƻȅ Iŀƭƭ пнпύ   
    ŀƴŘ ŀǘ !a! ƳŜŜǝƴƎǎΦ ǿǿǿΦǘȄǎǘŀǘŜŀƳŀΦŎƻƳ 

mailto:ndw1@txstate.edu
http://www.txstateama.com/


 

 

 

 

 

 

 

 

 

 

 

 

Editor, Cheryl T. Perez 

ctperez@txstate.edu 
 

Texas State University is a tobacco-free campus. 

McCoy Hall 424 

601 University Drive 

San Marcos, TX 78666 

Phoneñ512-245-7428 

Faxñ512-245-7475 

Texas State Department of Marketing now has a Facebook page.  

Like us today!    www.facebook.com/dept.marketing 

a9a.9w TEXAS STATE UNIVERSITY SYSTEM 

STUDENT ORGANIZATIONS 

GET INVOLVED! 

¢ƘŜ 5ŜǇŀǊǘƳŜƴǘ ƻŦ aŀǊƪŜǝƴƎ ŦŀŎǳƭǘȅ ŀŎǝǾŜƭȅ ǎǳǇǇƻǊǘ ŀƴŘ ŀŘǾƛǎŜ ǘƘǊŜŜ ǎǘǳŘŜƴǘ ƻǊƎŀƴƛȊŀǝƻƴǎΣ ŀƭƭ ƻŦ ǿƘƛŎƘ 

ƘŀǾŜ ǎǳŎŎŜǎǎŦǳƭ ǘǊŀŎƪ ǊŜŎƻǊŘǎ ƛƴ ƎŀƛƴƛƴƎ ǎǘǳŘŜƴǘ ƛƴǾƻƭǾŜƳŜƴǘΣ ŎƻƴǘǊƛōǳǝƴƎ ǘƻ ǘƘŜ ǳƴƛǾŜǊǎƛǘȅ ŀƴŘ ŎƻƳƳǳπ

ƴƛǘȅΣ ŀƴŘ ǎǳŎŎŜŜŘƛƴƎ ŀǘ ǘƘŜ ƘƛƎƘŜǎǘ ƭŜǾŜƭǎ ƻŦ ŎƻƳǇŜǝǝƻƴΦ  ¢ƘŜǎŜ ƻǊƎŀƴƛȊŀǝƻƴǎ ŀǊŜ ŀ ƳŀƧƻǊ ŎƻƳǇƻƴŜƴǘ ƻŦ 

ǘƘŜ ŘŜǇŀǊǘƳŜƴǘΩǎ ƻƴƎƻƛƴƎ ǇǊƛŘŜ ŀƴŘ ǘǊŀŘƛǝƻƴΦ  LŦ ȅƻǳ ǿƻǳƭŘ ƭƛƪŜ ǘƻ ōŜ ŀ ǇŀǊǘ ƻŦ ŀƴȅ ƻŦ ǘƘŜǎŜ ŜȄŎƛǝƴƎ ŀƴŘ 

ŎŀǊŜŜǊ-ƻǊƛŜƴǘŜŘ ƎǊƻǳǇǎΣ ŎƻƴǘŀŎǘ ǘƘŜ ŀŘǾƛǎƻǊǎ ƭƛǎǘŜŘ ōŜƭƻǿΥ 

American Marketing Association (AMA) 

5ǊΦ YŀǊŜƴ {ƳƛǘƘ - ƪǎлтϪǘȄǎǘŀǘŜΦŜŘǳ  

5ǊΦ Dŀƛƭ ½ŀƴƪ - ƎȊмлϪǘȄǎǘŀǘŜΦŜŘǳ 

American Advertising Federation (AAF) 

5ǊΦ wƛŎƪ ²ƛƭǎƻƴ - ǊǘǿопϪǘȄǎǘŀǘŜΦŜŘǳ  

Students In Free Enterprise (SIFE) 

aǊǎΦ ±ƛŎƪƛ ²Ŝǎǘ  -  ǾǿлоϪǘȄǎǘŀǘŜΦŜŘǳ  

 

http://www.facebook.com/dept.marketing

